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TO OUR 

SHAREHOLDERS 


Notable progress was achieved by 
Kellogg Company in 1971. On behalf 
of the Board of Directors, it is a plea¬ 
sure to provide this report which 
marks the twentieth consecutive year 
in which sales and earnings attained 
new record levels. 

COMPARATIVE RESULTS 

Consolidated world-wide net sales 
for 1971 increased $62,639,510 to a 
new high of $677,051,411 represent¬ 
ing a 10.2% increase. The net 
earnings, after taxes, increased 
$5,461,845 or 11.0% to $55,052,169. 

Net earnings per common share, af¬ 
ter providing for dividends on pre¬ 
ferred stock, amounted to $1.51 
compared to $1.36 in 1970. 

DIVIDENDS 

A total of $36,426,188 in dividends 
was paid during 1971 to holders of 
common and preferred shares. This 
is $3,811,480 more than the total paid 
in 1970 and represents 66.2% of 
Company profits for the year. 

The dividend per common share was 
$1.00 compared to $.90 in 1970, rep¬ 
resenting the fifteenth consecutive 
year in which the dividend has been 
increased. 

CORPORATE DEVELOPMENT 

1971 was a year of vigorous new 
product activity for Kellogg Compa¬ 
ny and its subsidiaries. Sixty-four 
products were introduced, 24 in our 
North American markets and 40 
abroad. Thirty-five existing products 
were restaged to reflect changing 
consumer desires. 

Frosted Mini-Wheats achieved na¬ 
tional distribution in the United 
States early in 1971 and have proven 
to be very successful. We remain op¬ 
timistic about the future of breakfast 
cereals, confident that the skills of 
our marketing, research, and manu¬ 
facturing people will enable us to 
continue providing products that 
meet the desires of our customers. 

The continued growth of frozen 
foods in the U.S. and Canada pro¬ 
vided the opportunity to expand our 
marketing programs for Kellogg’s 


L. C. Roll, 
Chairman of the 
Board 


J. E. Lonning, 
President 



Eggo Frozen Waffles. Blueberry Fro¬ 
zen Waffles were introduced into 
U.S. test markets in January 1972. 

Early in 1971 Kellogg Frozen Foods, 
Inc. began saying, “Good Evening 
from Kellogg’s” with the introduc¬ 
tion of Frozen Egg Rolls. Pepperoni 
and Sausage Pizza Rolls were added 
to this frozen snack line in Decem¬ 
ber. Results to date provide further 
encouragement for the expansion of 
this new venture. 

During the past year, a concerted ef¬ 
fort was made to evaluate the future 
prospects of each line of products 
acquired in the purchase of Salada 
Foods Ltd., and the merger with 
Fearn International Inc. These stud¬ 
ies resulted in a decision to relin¬ 
quish two holdings. On November 
15, 1971, the Mr. Smith’s frozen 
meats division was sold by Fearn. 
The sale of Salada’s bakery subsid¬ 
iary in Canada took place on No¬ 
vember 30, 1971. In addition, the 
Company discontinued its U.S. feed 
sales operations as of December 31, 

1971. In total, these three discontin¬ 
ued operations account for roughly 
$20,000,000, or 3% of annual net 
sales. The effect on profits will be 
negligible. 

CAPITAL EMPLOYMENT 

During 1971, a total of $33,737,534 
was invested in capital improve¬ 
ments. Key projects included the 
construction of a manufacturing fa¬ 
cility in Etobicoke, a suburb of To¬ 
ronto. A major portion of Salada’s 
Canadian manufacturing operations 
will be relocated to this new site in 

1972. Initial production was started 


in our new plant in San Leandro, Cal¬ 
ifornia, and additional production 
capacity will be shifted to this plant 
in the coming months. 

Nearing completion is a new cereal 
manufacturing facility in Mexico. The 
plant site, located in Queretaro, is 
scheduled for major equipment in¬ 
stallations during 1972. Excellent 
progress was made in completing a 
new plant installation in Guatemala 
City, Guatemala. Production is now 
under way at this facility designed 
to meet the growing demand for Kel¬ 
logg products in Central America. 

A warehouse addition to the cereal 
plant located in Bremen, Germany, 
is now in the process of construc¬ 
tion. Steps have been taken to pro¬ 
vide for further expansion at that 
site. 

INTERNATIONAL OPERATIONS 

International operations, covering 
those areas outside of North Amer¬ 
ica, contributed importantly to the 
Company’s 1971 progress. Interna¬ 
tional sales during 1971 amounted 
to $156,345,000, a 14% increase over 
1970. 

Ready-to-eat cereals continue to 
provide good volume and growth op¬ 
portunities in most areas of the free 
world. During the past year, our in¬ 
ternational management groups 
have also identified several oppor¬ 
tunities which exist for diversified 
products. Many of these new product 
opportunities have been made avail¬ 
able through the Salada and Fearn 
acquisitions. Progress in diversifica¬ 
tion has been noted with the intro- 








ductions of gelatins, desserts, in¬ 
stant potatoes, beverage mixes, fro¬ 
zen waffles and numerous other 
items in the product lines of our non- 
U.S.-based operations. 

In Australia, the Company has un¬ 
dertaken initial entry into the field of 
“all family” restaurants. Technical 
guidance in this venture has been 
provided via an agreement with Har¬ 
dee’s Food Systems, Inc. of Rocky 
Mount, North Carolina. The early 
evaluation of this new undertaking 
has been encouraging. 

We remain highly optimistic regard¬ 
ing the future growth potential in in¬ 
ternational markets. For several 
years, the Company has been con¬ 
ducting an international personnel 
exchange program which is de¬ 
signed to broaden the experience of 
people who have the potential to fill 
future key management assign¬ 
ments. This program has already 
produced significant results and we 
are increasingly encouraged by the 
quality and depth of our internation¬ 
al management teams. 

ORGANIZATION AND 
MANAGEMENT CHANGES 

Several administrative changes were 
made during the year. 

Mr. E. J. Swan was elected to the 
Board of Directors at the Annual 
Meeting of Stockholders, March 29, 
1971. Mr. Swan is Vice President- 
Finance and has been an officer of 
the Company since 1968. 

Retiring from the Board of Directors 
as of December 31,1971, was Mr. C. 
B. Hill, Jr., who also retired from ac¬ 
tive participation in Fearn Interna¬ 
tional Inc. with our heartfelt appre¬ 
ciation for his devoted service. Mr. 
Hill joined the Board in 1970 upon 
approval of the merger with Fearn. 
His advice and counsel in bringing 
together the Kellogg and Fearn or¬ 
ganizations have been invaluable. 

Mr. R. L. Nichols was appointed 
President of Fearn International on 
July 20, 1971. Mr. Nichols previously 
served as Executive Vice President 
and General Sales Manager of Kel¬ 
logg Sales Company. Replacing Mr. 
Nichols as Vice President and Gen¬ 
eral Sales Manager is Mr. R. C. Fox, 
who previously held the position of 


Vice President and Central Region 
Manager. On January 17, 1972, Mr. 
P. J. Kehoe was elected Vice Presi¬ 
dent-Manufacturing Services. Prior 
to his appointment, Mr. Kehoe 
served as Assistant General Pro¬ 
duction Manager. 

Two officers of the Company were 
promoted to positions of increased 
responsibility. Mr. W. E. LaMothe, 
Senior Vice President-Corporate De¬ 
velopment, was appointed Executive 
Vice-President-Operations. Mr. John 
Sugden, Vice President-Battle Creek 
Plant Manager, succeeded Mr. La¬ 
Mothe as Senior Vice President-Cor¬ 
porate Development. 

In the Kellogg International organi¬ 
zation, three significant appoint¬ 
ments were announced. Mr. W. C. 
Nicolson was elevated to Vice Presi¬ 
dent, Kellogg International, Director 
of Afro-Australasian Operations. 
Mr. W. M. McGilvray replaced Mr. 
Nicolson as Managing Director, Kel¬ 
logg (Australia) Proprietary, Limited. 
Mr. W. A. Camstra was appointed 
Vice President, International Devel¬ 
opment. 

Three particularly noteworthy retire¬ 
ments occurred in the Kellogg 
organization. Mr. S. R. Sandberg, 
Executive Vice President-Adminis¬ 
tration, retired following 34 years of 
devoted service to Kellogg Compa¬ 
ny. Mr. E. M. Leaver, Vice Chairman 
of the Kellogg Board, retired after 
nearly 46 years of loyal service and 
will long be remembered for his sig¬ 
nificant achievements in building 
Kellogg sales to the leadership po¬ 
sition it occupies today. Both Mr. 
Leaver and Mr. Sandberg continue 
as members of the Board. Mr. C. L. 
Fiala, Vice President and General 
Production Manager, retired follow¬ 
ing over 45 years of untiring service 
to the Company and an unparalleled 
record of manufacturing achieve¬ 
ments. Words cannot express our 
gratitude to these men for their long 
service and many contributions. 

LOOKING TO THE FUTURE 

We expect the current year to be one 
of both opportunity and challenge. 

On January 24, 1972, the Federal 
Trade Commission released a pro¬ 
posed complaint naming the Com¬ 
pany and three large United States 


competitors as respondents. The pro¬ 
posed complaint alleges that ready- 
to-eat cereal industry sales are 
concentrated among relatively few 
manufacturers and the structure of 
the industry has led to non-competi¬ 
tive practices. While numerous other 
industries are similarly structured, it 
appears the cereal industry will be 
the first to be challenged. 

The Company will oppose this com¬ 
plaint. We feel certain that Kellogg 
Company has conducted its affairs 
well within the limits of existing 
regulations and the industry is in¬ 
tensively competitive in keeping with 
the antitrust statutes. 

With regard to future business pros¬ 
pects, we continue to be impressed 
with the growing potential for quality 
convenience food products. Compe¬ 
tition, however, is an ever-increasing 
challenge and the precise impact of 
economic controls is not yet known. 
Acknowledging that many chal¬ 
lenges lie ahead, we nevertheless 
remain optimistic that 1972 will be 
another year of progress for the 
Company. 

We wish to express appreciation to 
our employees around the world who 
have worked to make this past year 
a success. A special note of thanks 
is also due to the customers and 
shareholders of Kellogg Company 
for the support they have provided. 
Working together, we believe 1972 
will be another year of record-setting 
performance. 


L. C. Roll 
Chairman 


J. E. Lonning 
President 

Corporate Offices 

Battle Creek, Michigan 49016 

March 3, 1972 




KELLOGG COMPANY 

AND SUBSIDIARY COMPANIES 


CONSOLIDATED STATEMENTS OF EARNINGS 



1971 

1970 

Net Sales. 

$677,051,411 

$614,411,901 

Interest and Other Income. 

3,752,309 

4,129,876 

Costs and Expenses, including depreciation on the straight-line basis of 
$15,236,102 in 1971 and $13,599,993 in 1970: 

$680,803,720 

$618,541,777 

Cost of goods sold . 

$419,962,631 

$374,817,414 

Selling, general and administrative expenses. 

147,629,752 

140,045,573 

Interest expense. 

1,459,168 

2,188,466 


$569,051,551 

$517,051,453 

Earnings before Income Taxes. 

$111,752,169 

$101,490,324 

Estimated Income Taxes, including deferred of $900,000 in 1971. 

56,700,000 

51,900,000 

Net Earnings for the year. 

$ 55,052,169 

$ 49,590,324 

Earnings Per Common Share . 

See Notes to Financial Statements 

$1.51 

$1.36 


OPINION OF INDEPENDENT ACCOUNTANTS 


To the Stockholders and 
Board of Directors of 
Kellogg Company 

In our opinion, the accompanying 
consolidated balance sheets and the 
related statements of consolidated 
earnings and of changes in financial 
position present fairly the financial 
position of Kellogg Company and its 
subsidiaries at December 31, 1971 


and 1970, the results of their opera¬ 
tions and the changes in financial 
position for the years then ended, 
in conformity with generally ac¬ 
cepted accounting principles con¬ 
sistently applied. Our examinations 
of these statements were made in 


accordance with generally accepted 
auditing standards and accordingly 
included such tests of the account¬ 
ing records and such other auditing 
procedures as we considered neces¬ 
sary in the circumstances. 


Battle Creek, Michigan 
February 15,1972 






























KELLOGG COMPANY 

AND SUBSIDIARY COMPANIES 


CONSOLIDATED BALANCE SHEETS 


December 31 


CURRENT ASSETS: 

Cash, including certificates of deposit of $41,600,000 in 1971 and 

$36,700,000 in 1970 . 

United States Government Securities and Other Short-Term Investments, 

at cost (approximate market) . 

Accounts Receivable, less allowances of $520,000 in 1971 and 

$490,000 in 1970 . 

Inventories, at lower of cost (average) or market: 

Raw Materials and Supplies . 

Finished Goods and Materials in Process. 

Prepaid Taxes and Other Expenses. 

Total Current Assets . 


1971 

$ 47,471,053 

7,520,537 

37,901,394 

41,739,463 

29,928,930 

11,935,680 

$176,497,057 


1970 

$ 42,030,548 

3,267,193 

36,198,051 

37,266,032 

29,005,317 

11,078,554 

$158,845,695 


PROPERTY, PLANT AND EQUIPMENT, at cost less 
accumulated depreciation. 


180,571,999 


168,673,463 


OTHER ASSETS: 

Excess of Cost Over Net Assets of Companies Acquired 

Other Investments . 

Patents, Trade-Marks and Goodwill. 


19,021,299 

2,191,590 

1 

$378,281,946 


18,400,392 

1,215,847 

1 

$347,135,398 


CURRENT LIABILITIES: 

Accounts Payable . 

Foreign Loans . 

Other Payables and Liabilities 
Estimated Income Taxes 

Total Current Liabilities 


$ 25,200,042 
15,465,210 
28,081,854 
21,318,551 
$ 90,065,657 


$ 22,285,510 
8,899,532 
25,926,925 
21,894,766 
$ 79,006,733 


LONG-TERM FOREIGN LOANS 


$ 6,767,913 


$ 8,438,341 


DEFERRED INCOME TAXES 


$ 13,583,696 


$ 11,862,191 


CAPITAL AND RETAINED EARNINGS: 


3V2% Cumulative Preferred Stock, $100 Par Value — 


Authorized and issued 

93,013 shares, less 68,364 shares in treasury 

(96,763 less 71,955 in 1970). 

Common Stock, $.50 Par Value — 

Authorized 40,000,000 shares; 

issued 36,374,232 shares in 1971 and 36,300,220 shares in 1970 - 

Capital in Excess of Par Value. 

Retained Earnings . 


$ 2,464,900 


18,187,116 

11,501,981 

235,710,683 

$267,864,680 

$378,281,946 


$ 2,480,800 


18,150,110 

10,112,521 

217,084,702 

$247,828,133 

$347,135,398 


See Notes to Financial Statements 












































KELLOGG COMPANY 

AND SUBSIDIARY COMPANIES 


CONSOLIDATED STATEMENTS OF CHANGES 
IN FINANCIAL POSITION 


FINANCIAL RESOURCES WERE PROVIDED BY: 

1971 

1970 

Net Earnings for the Year . 

$ 55,052,169 

$ 49,590,324 

Depreciation . 

15,236,102 

13,599,993 

Non-Current Deferred Income Taxes . 

2,040,216 

1,357,207 

Working Capital Provided by Operations. 

$ 72,328,487 

$ 64,547,524 

Sale of Properties and change in Other Assets . 

4,638,085 

5,082,046 

Issue of Common Stock. 

1,420,485 

257,954 


$ 78,387,057 

$ 69,887,524 

FINANCIAL RESOURCES WERE USED FOR: 



Additions to Properties . 

$ 33,737,534 

$ 26,356,022 

Cash Dividends. 

36,426,188 

32,614,708 

Reduction in Long-Term Foreign Loans. 

1,620,978 

3,263,177 

Purchase of Preferred Stock for Treasury. 

9,919 

66,285 


$ 71,794,619 

$ 62,300,192 

INCREASE IN WORKING CAPITAL 

$ 6,592,438 

$ 7,587,332 


ANALYSIS OF CHANGES IN WORKING CAPITAL 


INCREASE (DECREASE) IN CURRENT ASSETS: 

Cash . 

United States Government Securities and 

Other Short-Term Investments . 

Accounts Receivable . 

Inventories . 

Prepaid Taxes and Other Expenses . 


(INCREASE) DECREASE IN CURRENT LIABILITIES: 

Accounts Payable . 

Foreign Loans . 

Other Payables and Liabilities . 

Estimated Income Taxes . 

INCREASE IN WORKING CAPITAL . 

See Notes to Financial Statements 


NOTES TO FINANCIAL STATEMENTS 


$ 5,440,505 

$ 33,081,567 

4,253,344 

(33,068,148) 

1,703,343 

282,148 

5,397,044 

4,276,428 

857,126 

3,804,507 

$ 17,651,362 

$ 8,376,502 

(2,914,532) 

3,551,958 

(6,565,678) 

(1,049,454) 

(2,154,929) 

(1,469,493) 

576,215 

(1,822,181) 

$(11,058,924) 

$ (789,170) 

$ 6,592,438 

$ 7,587,332 


CONSOLIDATION: 

The consolidated financial statements include the ac¬ 
counts of Kellogg Company and its subsidiaries. The 
Company translates foreign property, plant and equip¬ 
ment at historical rates of exchange, other balance 
sheet accounts at year-end rates, and results of oper¬ 


ations at monthly average rates. Except for a portion of 
gains applicable to the Canadian dollar, deferred be¬ 
cause of its unsettled floating rate, net gains or losses 
from translations are included in earnings for the year. 
Gains and losses for the years are not material. 





















































The consolidated financial statements include the fol¬ 
lowing amounts applicable to foreign operations out¬ 
side North America: 


Assets . $ 87,848,000 $ 78,504,000 

Liabilities . 40,390,000 33,106,000 

Net sales . 156,345,000 136,590,000 

Net earnings . 7,444,000 7,673,000 


The “excess of cost over net assets of companies ac¬ 
quired” is not being amortized because, in the opinion 
of the Company, there has been no decrease in value. 

INCOME TAXES: 

Income taxes have been provided for differences be¬ 
tween depreciation and other expenses as recorded 
for financial statement and tax reporting purposes. 
Investment credits under the Internal Revenue Code 
are used to reduce current income tax provisions. 


STOCK OPTIONS: 

At December 31, 1971, 269,200 shares of common 
stock were available for granting of options under 
stock option plans; 462,134 shares were under option 
at prices from $11.61 to $27.38 a share, of which 
440,934 were exercisable. Shares under the various 
options are exercisable over periods of either four 
or nine years, beginning one year from dates of grant. 
Options granted are at market value of common stock 
at date of grant. 

The following table sets forth certain other information: 



1971 

1970 

Options granted (shares) . 

. 3,500 

33,000 

Price per share. 

. $ 27.38 

$ 21.31 

Options exercised (shares) . 

. 74,012 

15,250 

Average exercise price . 

. $ 18.95 

$ 14.49 

Options cancelled (shares) . 

. 11,000 

14,160 


RETIREMENT PLANS: 

The Company and its subsidiaries have established 
various profit-sharing, savings, and pension plans to 
provide retirement benefits for officers and employees. 
Expense to the Company and its subsidiaries (and 
amount funded) under these plans was approximately 
$11,700,000 in 1971 and $10,200,000 in 1970. Unfunded 
vested benefits were not material. 

EARNINGS PER COMMON SHARE: 

Earnings per common share are based on the 
weighted average number of shares outstanding after 
deducting dividends applicable to preferred stock. 
References to per share amounts and prices per share 
reflect a 100% common stock distribution in 1970. 

PROPERTY, PLANT AND EQUIPMENT: 

December 31 



1971 

1970 

Land. 

. $ 9,138,659 

$ 10,276,769 

Buildings . 

85,300,341 

79,522,184 

Machinery and equipment. 

193,024,125 

179,610,077 

Construction in progress . 

15,793,752 

15,523,364 


$303,256,877 

$284,932,394 

Less-Accumulated depreciation . 

122,684,878 

116,258,931 


$180,571,999 

$168,673,463 


PREFERRED STOCK: 

Preferred shares may be redeemed at prices from 
$101.50 in 1972 to $100 after 1985. Each year the 
Company must offer to purchase 3,750 shares of pre¬ 
ferred stock at current maximum prices of $100.50 
($100 after 1975), or apply previously acquired shares 
against this requirement. 


CAPITAL IN EXCESS OF PAR VALUE: 


Changes for the two years ended December 31 were 
as follows: 



1971 

1970 

Balance at beginning of year .... 

. $10,112,521 

$ 9,825,774 

Exercise of stock options — 
Excess of market value at dates 
of grant over par value of 
common stock. 

1,383,479 

228,675 

Preferred stock purchased 

for treasury — Excess of par value 


over cost . 

5,981 

34,915 

Other . 

— 

23,157 

Balance at end of year. 

$11,501,981 

$10,112,521 

RETAINED EARNINGS: 

Changes for the two years ended December 31 are 

set forth below: 

1971 

1970 

Balance at beginning of year .... 

$217,084,702 

$209,182,019 

Net earnings for the year . 

55,052,169 

49,590,324 

Dividends Declared: 

On 3V2% Cumulative 
Preferred Stock — 

$3.50 a share . 

(86,466) 

(88,859) 

On Common Stock — 

$1.00 a share in 1971 and 
$.90 a share in 1970 . 

(36,339,722) 

(32,453,945) 

By Fearn International Inc. 
prior to 1970 merger. 


(71,904) 

Par value of 18,145,865 

Common Shares issued as a 
100% stock distribution . 


(9,072,933) 

Balance at end of year . 

$235,710,683 

$217,084,702 










































TEN YEAR FINANCIAL REVIEW 



1971 

NET SALES . 

$677,051 

% Increase over previous year . 

EARNINGS BEFORE INCOME TAXES ... 

10% 

111,752 

INCOME TAXES . 

NET EARNINGS. 

56,700 

55,052 

% Increase over previous year . 

CASH DIVIDENDS: 

11% 

On 3 V 2 % Preferred Stock. 

86 

On Common Stock . 

36,340 

INCREASE IN RETAINED EARNINGS .... 

18,626 

DEPRECIATION . 

15,236 

NET EARNINGS per Share 
on Common Stock* . 

1.51 

CASH DIVIDENDS per Share 
on Common Stock* . 

1.00 

CURRENT ASSETS . 

176,497 

CURRENT LIABILITIES . 

90,066 

WORKING CAPITAL . 

86,431 

PROPERTY, PLANT AND 

EQUIPMENT (Net) . 

TOTAL ASSETS. 

180,572 

378,282 

ADDITIONS TO PROPERTIES. 

33,738 

COMMON STOCKHOLDERS’ EQUITY .... 

265,400 

NUMBER OF COMMON STOCKHOLDERS 

17,343 































Dollars in Thousands (Except per share figures) 


1969 

1968 

1967 

1966 

1965 

1964 

1963 

1962 

$566,339 

$486,807 

$461,689 

$442,560 

$392,857 

$355,995 

$328,006 

$295,020 

16% 

5% 

4% 

13% 

10% 

9% 

11% 

7% 

95,770 

92,635 

81,271 

75,084 

66,132 

67,444 

58,173 

51,167 

50,600 

49,600 

39,800 

36,000 

30,300 

34,300 

29,500 

26,200 

45,170 

43,035 

41,471 

39,084 

35,832 

33,144 

28,673 

24,967 

5% 

4% 

6% 

9% 

8% 

16% 

15% 

10% 

92 

94 

98 

100 

103 

157 

306 

376 

29,058 

27,236 

23,588 

21,784 

19,954 

18,172 

15,398 

13,546 

16,020 

15,705 

17,785 

17,200 

15,775 

14,815 

12,969 

11,045 

12,904 

11,579 

11,027 

11,114 

9,467 

8,166 

8,978 

7,207 

1.24 

1.18 

1.14 

1.08 

.99 

.91 

.78 

.68 

.80 

.75 

.65 

.60 

.55 

.50 

.43 

.38 

150,469 

162,348 

139,427 

126,394 

111,005 

105,674 

90,865 

82,833 

78,218 

69,874 

60,732 

60,880 

56,540 

56,123 

44,547 

37,027 

72,251 

92,474 

78,695 

65,514 

54,465 

49,551 

46,318 

45,806 

158,739 

132,842 

127,499 

116,354 

107,820 

92,097 

82,083 

74,532 

331,085 

297,308 

268,050 

243,358 

218,866 

202,468 

178,159 

159,948 

24,624 

18,797 

17,277 

22,962 

19,823 

20,227 

17,641 

12,983 

228,079 

211,842 

194,450 

175,507 

159,328 

142,050 

126,674 

113,399 

14,604 

13,858 

12,880 

12,257 

11,192 

10,512 

9,993 

8,812 


♦ Adjusted to give effect to 100% stock distributions in August 1970 and September 1963. 

















FOOD AND NUTRITION 

Providing a convenient, tasty and nutritious food product was the goal of W. K. Kellogg when he founded the Company 
in 1906. Health foods were in vogue in Battle Creek at that time and Corn Flakes, the first product marketed by Mr. 
Kellogg, was developed to fulfill the desires of people who wanted to add variety to their menus through use of con¬ 
venient and nutritious foods. This early interest in nutrition has continued for the past 65 years. 

Nutrition is a recent widely acclaimed concern of Americans, but it has been of continuing interest to Kellogg Com¬ 
pany since its founding. Early products, made from corn and wheat, were developed in keeping with then-current 
knowledge of nutrition and medicine. In 1943, nearly thirty years ago, most Kellogg products were restored to ap¬ 
proximate whole grain levels for selected nutrients, in response to recommendations of medical and nutritional au¬ 
thorities. Special K was developed in 1955 to provide higher levels of protein and other selected nutrients in a convenient 
form for breakfast. In 1966, Product 19 was introduced providing significantly increased levels of vitamin and mineral 
fortification. In 1970, the levels of nutrients of Kellogg presweetened cereal products were increased in recognition of 
the important role the cereals play in the daily total nutrient intake for significant numbers of children. 


Breakfast habits have changed over the years and products 
consumed at breakfast must be adapted to the changing 
needs and desires of consumers. To be helpful, any food 
must first be consumed. Continuing research efforts to en¬ 
hance product nutritive value with added vitamins, minerals 
and protein must be paralleled with consumer taste evalu¬ 
ation. Developing products of varied tastes, textures, ap¬ 
pearances and nutritive levels to satisfy the desires of 
consumers is a continuing project. Products to meet many 
needs and different taste preferences must continually 
be developed. 



Scientists affirm that breakfast is the most important meal of the day because the body has been without food for 
up to twelve hours. Furthermore, the four morning hours should be the most efficient in terms of work or activity. Yet 
studies have shown one child in five leaves home in the morning without an adequate breakfast and six percent of all 
children go to school with no breakfast at all. 


We believe the time to begin nutrition education is during 
the child's earliest learning years when proper eating pat¬ 
terns should become a habit. Breakfast games have been 
provided by Kellogg free of charge to elementary school 
teachers since 1949. Through participation in these break¬ 
fast games, more than twenty-five million children have 
learned about the importance of breakfast. 



















KELLOGG COMPANY’S NUTRITION PRACTICES 


Kellogg’s interest in nutrition dates back to its founding in 1906. From these early days to the present, Kellogg Company’s 
goal has been to provide the consumer with tasty, convenient and nutritious foods at a reasonable price. This is the 
basis for our past and current program of “fortification” — a series of formula changes that upgrade the nutrient levels 
of our products. 

Kellogg Company’s nutrition practices can be summarized as follows: 

(1) The acceptability of our products from a flavor, texture and appearance standpoint is essential if they are to 
make any nutritional contribution. 

(2) Essential nutrients are restored to the level that existed before processing whenever feasible, assuming the level 
of the nutrient is high enough to be a significant dietary source. 

(3) Products are fortified with added nutrients and at higher levels than existed before processing in keeping with the 
following considerations: 

(a) The nutrient intake of the population. 

(b) How specific products are used by the consumer. 

(c) Technical feasibility. 

(4) Educating consumers on the importance of good nutrition is a continuing program. Through advertising, product 
packages, educational materials, and publicity, we shall continue advising the public on the value of a good break¬ 
fast and a balanced diet. 

(5) All nutritional information is carefully reviewed for accuracy to assure the consumer factual information about 
our products. 

There has been considerable discussion during the past few years regarding how the food industry can best serve the 
nutritional needs of the public. Regulatory agencies have initiated studies and they have indicated recommendations 
will be forthcoming. While guidelines and policies have not been finalized in many areas, there have been some posi¬ 
tive benefits. Today there is a much greater awareness and acceptance of products and information which stress food 
values and good dietary practices. Messages stressing food values are being thoughtfully read and considered, and 
product buying decisions reflect this new awareness. 



Communicating nutritional information is a complex prob¬ 
lem. The informational needs of a homemaker are consider¬ 
ably different than those of a hospital dietitian. Efforts are 
being made to include helpful nutritional information along 
with our advertising messages, our products, and our per¬ 
sonal selling efforts. The goal in this effort is to assist po¬ 
tential users of our products in choosing the correct foods 
essential to health and well being. 


Kellogg nutrition efforts are many and varied. Our research and development groups are actively engaged in a wide 
variety of food research activities to further enhance the nutritional contribution of our products. 

The Company also contributes to the development of knowledge in the science of nutrition through contributions to 


the Food Research Institute at the University of Wisconsin, 
The Cereal Institute, and university grants. 


Internationally, the Kellogg Nutrition Council provides to 
nations around the world, information and materials about 
nutrition which will be of assistance to them, in their own 
language. “Say Good Morning To Good Health,” a film 
story about the importance of good nutrition, has been 
translated into German, French, Finnish, Spanish and Japa¬ 
nese. Over three and one-half million persons have viewed 
the film. Printed materials with a similar message have 
been distributed to two hundred thousand persons. This 
group of doctors and nurses at Institute Nacional De La 
Nutricion, in Tlalpan, D. F., Mexico, are being trained in the 
area of malnutrition and related diseases. 


Nutrition Foundation Inc., American Institute of Nutrition, 










UNITED STATES 
AND CANADA 


KELLOGG SALES COMPANY 

Battle Creek, Michigan 

C. A. TORNABENE 
Chairman and President 
R. C. FOX 

Vice President and General Sales Manager 

R. A. McNICOL 

Executive Vice President 

R. C. BLAND 

Vice President 

K. E. ENGLERT 
Vice President 
H. M. LIST 
Vice President 

A. J. NICHOLS 
Vice President 

E. M. RENGER 
Vice President 

EASTERN REGION 

F. J. ELLER 

Vice President, Regional Manager 
Division Sales Managers 
C. P. DAVIDSON 
New York, N.Y. 

T. A. ROGERS 
Boston, Mass. 

A. J. SIMPSON 
Philadelphia, Pa. 

C. B. HERN 
Pittsburgh, Pa. 

SOUTHERN REGION 

H. O. KUHL 

Vice President, Regional Manager 
Division Sales Managers 
F. G. NORRIS 
Dallas, Texas 

D. L. EVANS 
Jacksonville, Fla. 

R. L. BARBEE 
Memphis, Tenn. 

CENTRAL REGION 

A. C. ASTBURY 

Vice President, Regional Manager 
Division Sales Managers 

A. E. HOWELLS 
Cincinnati, Ohio 
H. PACK 
Chicago, III. 

B. C. IRVIN 
Detroit, Mich. 

L. D. HAMRICK 
Minneapolis, Minn. 

J. L. McCALL 

St. Louis, Mo. 

WESTERN REGION 

J. H. WEBSTER 

Vice President, Regional Manager 

Division Sales Managers 

B. G. BAKER 
Los Angeles, Calif. 

E. C. GUINN 

San Francisco, Calif. 

R. L. EVERSON 
Seattle, Wash. 


UNITED STATES PLANTS 
Battle Creek, Michigan 

C. C. BURRY 
Plant Manager 

San Leandro, California 

W. A. PORTER 
General Manager 

Omaha, Nebraska 

W. H. WILLIAMS 
General Manager 

Memphis, Tennessee 

R. L. HART 
General Manager 


FEARN INTERNATIONAL INC. 

R. L. NICHOLS 
President 

Plant Locations 

Franklin Park, Illinois 
Los Angeles, California 
San Jose, California 
Atlanta, Georgia 


SALADA FOODS INC. 

W. M. WILBUR 
President 

Plant Locations 

Woburn, Massachusetts 
Little Falls, New York 
Plant City, Florida 


KELLOGG FROZEN FOODS, INC. 

W. E. LaMOTHE 
President 

Plant Location 

Fountain Inn, South Carolina 


CANADA 

Kellogg Company of Canada, Limited 
Salada Foods Ltd. 

G. D. ROBINSON 
Chairman and President 


Subsidiary 

British Honduras Fruit Co., Ltd. 


Plant Locations 

London, Ontario 
Toronto, Ontario 
Alliston, Ontario 
Montreal, Quebec 
British Honduras, C. A. 










INTERNATIONAL 


KELLOGG INTERNATIONAL 
Battle Creek, Michigan 

J. F. HURLEY 
President 
H. L. GREEN 

Vice President, Director Marketing Services 
W. A. CAMSTRA 

Vice President, International Development 

EUROPE 

J. A. ADAMS 

Vice President, Director of Operations 

Kellogg’s Food Products, S. A. (Belgium) 

E. NURENBERG 
General Manager 

Nordisk Kellogg’s A/S (Denmark) 

M.HANSEN 
Managing Director 

Kellogg’s Produits Alimentaires (France) 

J. GALLE 
General Manager 

Kellogg (Deutschland) GmbH 

H. J. RUTER 
Managing Director 

Kellogg Company of Great Britain, Limited 

D. L. STEVENSON 
Managing Director 

Salada Holdings Limited (U.K.) 

C. V. GRINDLE 
Managing Director 

LATIN AMERICA 

E. A. JIMENEZ 

Vice President, Director of Operations 

Kellogg Company Argentina, S. A.C. I.F. 

H. UDEL 

General Manager 

Produtos Alimenticios Kellogg’s Limitada (Brazil) 

C. S. MIRANDA 
General Manager 

Kellogg de Colombia, S.A. 

J. A. MARSEE 
General Manager 

Kellogg de Centro America, S.A. (Guatemala) 

C. E. RECHANI 
General Manager 

Kellogg de Mexico, S.A.deC.V. 

L. A. WILLIAMS 
General Manager 

Alimentos Kellogg, S.A.(Venezuela) 

A. MARRERO, JR. 

General Manager 

AFRO-AUSTRALASIA 

W. C. NICOLSON 

Vice President, Director of Operations 

Kellogg (Australia) Proprietary, Limited 

W. M. McGILVRAY 
Managing Director 

Kellogg (Japan) K.K. 

J. T. SHIKAMI 
President 

Kellogg Company of South Africa 
(Proprietary) Limited 

J. F. MALONE 

Chairman and Managing Director 

CARIBBEAN 

Salada Foods Jamaica Limited * 

P. S. JOHNSON 
Managing Director 

Caribbean Foods Limited ** 

*50% ownership **75% ownership 


MANUFACTURING LOCATIONS 

Sydney, Australia 

Manchester, England 

Airdrie, Scotland 

Aylesbury, England 

Springs, South Africa 

Queretaro, Mexico 

Dublin, Ireland 

Auckland, A/ew Zealand 

Helsinki, Finland 

Lenzburg, Switzerland 

Bogota, Colombia 

Maracay, Venezuela 

Hamburg, Germany 

Bremen, Germany 

Weil am Rhein, Germany 

Osterholz-Scharmbeck, Germany 

Sao Paulo, Brazil 

Svendborg, Denmark 

Takasaki, Japan 

Kingston, Jamaica 

Buenos Aires, Argentina 

Guatemala City, Guatemala 






KELLOGG’S WORLDWIDE 

















